Becoming a Recognized Expert and Increasing Your Chances to Publish an Op Ed

1.  Write frequently and offer a unique prospective.  Go beyond the conventional wisdom and offer a fresh approach or different angle on the problem.  

2.  Offer more than commentary.  Be actively involved in finding and implementing solutions.  

3.  Draw upon personal experience.  For example, if you have just witnessed poverty first hand during a mission to another country, now is the time to write an op ed about that experience and recommend what the U.S. should be doing to help. 

4.  Find a niche that no one else is covering and carve out a field of expertise.  For example, Shaun Dakin started the National Political Do Not Contact Registry, www.stoppoliticalcalls.org, a registry of citizens who do not want to be contacted by politicians with robocalls. Within months, he was invited to testify on Capitol Hill and published an op ed in The Washington Post.    

5.  Be first to comment on breaking news.  You can do this by monitoring news with Google alerts, RSS feeds, trending topics on Twitter, etc.    

6.  Be first, but be accurate.  One incorrect piece of data can damage your credibility.  It’s better to be late and right than first and wrong.  

7.  Take advantage of every opportunity to provide your views:

· Send your writing to policymakers, reporters that cover your beat, coalition partners.  

· Participate in online conversations with other bloggers and on social media channels including Twitter and Facebook.  Ask to guest post on a more prominent blogger’s site.    

· Pitch yourself to TV and radio, including smaller stations.  Appearances on Fox News or Al Jazeera English can lead to appearances on CNN and MSNBC.  Build a portfolio of TV clips and provide them to producers.  

8.  If you don’t have an institutional title, see if you can get one.  Offer to affiliate with a nonprofit organization, ask for a title like Senior Fellow or Senior Consultant, and write about your shared concerns.  The organization gets volunteer services and you get added credibility.

9.  Co-author with an “unlikely ally” or someone who is not expected to agree with you.  Show that the solution outlined in your op ed has bi-partisan or unexpected support.  

10.  If you are an academic or part of a think tank, distill your longer research articles or policy recommendations into an op ed.  Be sure to mention your credentials in your pitch memo to the op ed editor.  

This tip sheet was prepared with the assistance of Ben Greenberg, Jonathan Ewing, Korey Hartwich, Valerie Holford, Shaun Dakin, Patricia Charles, Sarah Massey, and other members of Progressive Communicators of Washington, D.C.  Join us at pcdc-subscribe@yahoogroups.com.

